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What is Ashoka Changemakers?



“SOCIAL ENTREPRENEURS ARE NOT
CONTENT JUST TO GIVE AFISH, OR
TEACH HOW TO FISH. THEY WILL NOT
REST UNTIL THEY HAVE REVOLUTIONIZED

THE FISHING INDUSTRY.” a1 st e

# changemakers



Ashoka Changemakers
connects high-potential
social innovators {0
accelerate the rate of
change around critical
social issues.

As a program of Ashoka, we are
building a global network that
embodies our vision of an

“Everyone a Changemaker”
world, where people gain the
skills and resources they need to
collaborate on solving complex
social problems.




OUR APPROACH

FRAME

We apply Ashoka’s 35 years of
experience in identifying and
evaluating social innovations,
plus the insights gathered from
the world’s largest network of
leading social entrepreneurs, to
frame problems and emerging
innovations so that we maximize
the systems-changing impact of
each partnership.

CONVENE

We work with partners to build a
network—supported by a
platform for online and face-to-
face interactions—that taps
knowledge and resources,
powerful content revealing
trends and innovations, and
messages to trigger actions. The
platform drives a movement that
accelerates social change,
sweeping through systems and
tipping the attitudes and
behavior of individuals and
institutions.

IGNITE

Ashoka Changemakers leverages
the power of competitions to
convene and connect high-
potential changemakers, their
ideas, and their resources. We
incorporate collaborations that
join social innovators and other
supporters to achieve a shared
goal.






OUR
NETWORK

Ashoka Changemakers has built a global
network of more than 10,000 innovators,
hundreds of partners, and tens of thousands
of changemakers from 125 countries by
running competitions for almost a decade, in
partnership with GE, Google, the Rockefeller
Foundation, and many other innovating
organizations.



OUR
ENTRANTS

TOTAL NUMBER
OF ENTRIES:




OUR PARTNERS

Ashoka Changemakers works with corporate, philanthropic, academic, and citizen sector organizations to realize their social impact goals.
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OUR TEAM
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How do we help social innovators connect
& accelerate impact?



CHALLENGE // SINGLE-STAGE ENTRY

Google
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TION COMPETITION

O In addition to French, English, Spanish and Portuguese, we wil




CHALLENGE // MULTI-STAGE ENTRY & PEER REVIEW

Our innovative multi-stage entry and peer review tools enable
high-potential social innovators to network with a vetted group
of peers and improve their own social impact models during

the challenge.
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NUTRIENTS FOR ALL COMPETITION

The Nutrients for All competition is open!

The challenge is clear: we need innovative solutions that will ensure the availability of nutrients for healthy, natural ecosystems,
farms, food, and people.

THERE ARE 76
ENTRIES. ENTER

TODAY!
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COMPETITION EARLY ENTRY ENTRY SEMIFINALISTS SUPPLEMENTARY SUPPLEMENTARY WINNERS
LAUNCH DEADLINE DEADLINE ANNOUNCED ENTRY BEGINS ENTRY DEADLINE ANNOUNCED
APRIL 17 2013 MAY 15 2013 JUNE 19 2013 JULY 1 2013 JULY 12 2013 JULY 23 2013 SEPTEMBER 18 2013

http://www.changemakers.com/nutrientsforall




NUTRIENTS FOR ALL // PEER REVIEW OUTCOMES

o/ Invited 163 semi-finalists to review 3 peers
! 71% (116 of 163) of semi-finalists opted in

o! Participants completed 4 reviews on average, even though only
3 were requested

! 88% (102 of 116) of participants completed 3 peer reviews

! 15% (17 of 116) of participants completed 3+ exzrz reviews
(beyond the 3 requested)
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ASHOKA

EAGINE
LEARNING
CHALLENGE

#Play2Learn

ABOUT TIPS INNOVATION REPORT

LATEST NEWS

The entry period is closed!

Be sure to consider feedback. Challenge $200,000 IN PRIZES

Pacesetters will be announced on July
10 Champions of learning through play

will receive a total of $200,000 from the

23.

0 o LEGO Foundation and have their
innovations presented at the 2015 LEGO
Foundation IDEA Conference in Billund,
Denmark.



JOIN A GLOBAL NETWORK ( READENTRES )

THAT'S CHALLENGING THE
CONVENTIONS OF LEARNING. @ THERE ARE 631 ENTRIES

4/10/14 5/21/14 6/25/14 7/23/14 8/20/14 9/17/14 10/15/14 11/5/14
Challenge Early Entry Entry Deadline Announcement Secondary Secondary Pioneers Champions
Launch Deadline of Pacesetters Entry Opens Entry Closes Announced Announced

& Peer Review

http://www.changemakers.com/play2learn




INTERACTIVE MAP OF SOCIAL INNOVATOR PEERS
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FEEDBACK DASHBOARD FOR SOCIAL INNOVATORS

A detailed feedback dashboard enables entrants to benchmark the
quality Of their entry against peers, browse best practice
examples, and interact directly with reviewers.
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How did your pitch compare to others?
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Customized Feedback for You

Every idea submutted for a competition is reviewed by Ashoka statf in order to determine its fit for the competition
l\dﬂ riteria. Based on the pitch you submitted, here is a summary of what stuck out most to reviewers as either
strength or area for improvement, as well as comments that came to mind as they were reading to understand

mm response to this feedback, consider updating your pitch and letting us know how to improve this

Y Strengths




INSIGHTS FOR #CAPS2014EU

o! Put your tools in hands of community
o! Staged engagement --> commitment & focus
! Power of peers --> resources & incentives
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To learn more about opportunities
for partnering with Ashoka
Changemakers please contact:

PARTNERSHIPS TEAM

Partnerships@changemakers.com

X changemakers
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